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INTRODUCAO

«A very impressive and constructive contribution.
Thank you for the work.»

Gerald Zaltman

The Joseph C. Wilson Professor of Business Administration Emeritus,
Harvard Business School

Este INDEX DE AUTORES DE MARKETING SOCIAL DE LINGUA
PORTUGUESA foi publicado inicialmente em 2019. O seu objetivo é o do conhecimento
e divulgacdo desta importante area de estudo e de intervencao social, facilitando aos

investigadores e utilizadores a pesquisa das respectivas referéncias.

O critério foi o de incluir todos os autores de pafses de lingua portuguesa, mesmo
quando as suas publicagdes se fizeram noutras linguas ou quando apareceram em co-autoria

com autores de outras nacionalidades.

O método de compilagio deste INDEX consistiu na andlise de bibliografias, na
pesquisa temdtica através da Internet e no apelo aos investigadores para o seu proprio
contributo. Esta organizado por ordem alfabética do dltimo nome do autor principal ou do

unico, de acordo com normas internacionalmente aceitaveis de referenciacgao.

Apresentado formalmente no artigo que Philip Kotler e Gerald Zaltman publicaram
em 1971 («Social marketing: an approach to planned social change», Journal of Marketing, 35,
July, 3-12.), o marketing social foi-se tornando uma presenca significativa em indimeros
paises, incluindo aqueles que adoptaram politicas mais amplas para a sua incorporagao,
sobretudo na area da saude publica. Como se pode comprovar nos estudos incluidos na
recente Compilation of Social Marketing Evidence of Effectiveness: Key References (2018), coordenada
por Jeff French e Doug Evans para a International Social Marketing Association (ISMA) e
para as suas afiliadas regionais e nacionais, o marketing social funda-se em verdadeiras
preocupagdes com o bem-estar humano e com o respeito pelos cidadaos, e tem um impacte

efectivo e positivo na sua condi¢ao e no bem publico.

A escolha da lingua portuguesa para um INDEX DE AUTORES DE MARKETING
SOCIAL tem pertinéncia por diversos motivos. Entre as mais de 7000 linguas existentes no

mundo, na atualidade, o Portugués encontra-se entre as dez primeiras mais faladas.



Corresponde a um patriménio cultural quotidiano de cerca de 230 milhdes de pessoas. F
lingua oficial em dez paises e encontra-se presente em todos os continentes. Integrando 329
entradas e 453 autores, este INDEX mostra uma presenca muito significativa do marketing
social no ambito desta lingua. Provavelmente, depois do inglés, a lingua portuguesa é a que

possui um maior nimero de autores e de estudos desta area.

O contetido deste INDEX abarca desde a definicdo conceptual, processual e ética da
disciplina até a sua implementagao, quer no plano nacional, quer no local ou no pontual. A
diversidade dos campos, que inclui, vai desde a saude a alimentagdo, do ambiente a
conservagdo de espécies, da gestdo energética ao desenvolvimento local e a agricultura, do
divertimento a filantropia, das causas sociais a0 comércio justo, da seguranc¢a rodoviaria a

educagio ou a inclusdo social, entre outros aspectos.

Virias das referéncias debrucam-se sobre as relagoes do marketing social com areas
diversas como, entre outras, a responsabilidade social, o empreendedorismo social, o
marketing societal, o marketing comercial, o consumo e a publicidade, as politicas publicas,

o marketing publico, a ecologia, a gestio estratégica e corporativa, a biopolitica.

Decerto que este INDEX nunca se encontrara completo. Alguns estudos existentes
podem ndo se encontrar aqui incluidos e novos estudos irdao sempre surgindo. Por isso,
apelamos a todos os investigadores envolvidos para que ajudem na sua atualizagdo e

corre¢ao, comunicando com os coordenadores. Muito obrigado pela vossa colaboragio e

apoio.

Carlos Oliveira Santos José Afonso Mazzon

International Social Marketing Association’s Universidade de Sao Paulo - Faculdade de Economia,
Board of Directors Administracdo e Contabilidade

costerral 953@gmail.com jamazzon(@usp.br
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INTRODUCTION

«A very impressive and constructive contribution.
Thank you for the work.»

Gerald Zaltman

The Joseph C. Wilson Professor of Business Administration Emeritus,
Harvard Business School

This INDEX OF PORTUGUESE LANGUAGE AND PORTUGUESE
SPEAKING AUTHORS FOCUSED ON SOCIAL MARKETING was published for the
first time in 2019. The objective is to disseminate this important evidence and study on social
intervention, making it easier for researchers and users of research to access and use the

included references.

The criterion used was to include all authors from Portuguese speaking countries, even
when their publications were made in other languages or when they appeared in co-

-authorship with authors of other nationalities.

The compilation method used for this INDEX consisted of the analysis of
bibliographies, thematic research through the Internet and a direct appeal to researchers for
their own contribution. The citations are arranged in alphabetical order of the main or unique

author's last name, according to internationally acceptable standards of reference.

Formally presented in the article that Philip Kotler and Gerald Zaltman published in
1971 («Social marketing: an approach to planned social change, Journal of Marketing, 35, July,
3-12), social marketing has become a significant presence in a number of countries, including
those that have adopted broader policies for their incorporation, particularly in the public
health area. As can be seen in the studies included in the recent Compilation of Social Marketing
Evidence of Effectiveness: Key References (2018), coordinated by Jeff French and Doug Evans for
the International Social Marketing Association (ISMA) and its regional and national affiliates,
social marketing is based on genuine concerns about human well-being and respect for

citizens, and has an effective and positive impact on their condition and the public good.

The choice of the Portuguese language for this INDEX OF SOCIAL MARKETING
AUTHORS was selected for several reasons. Among the more than 7,000 languages in the



world today, Portuguese is among the top ten most spoken. This corresponds to a daily
cultural heritage of about 230 million people. Portuguese is an official language in ten
countries and is present on all continents. Integrating 329 entries and 453 authors, this
INDEX shows a very significant presence of social marketing within this language. Probably,
after the English, the Portuguese language has the largest number of authors and studies in

the field of social marketing.

The contents of this INDEX range from the conceptual, procedural and ethical
definition of the discipline to its implementation, whether at the national or local level. The
diversity of the fields ranges from health to food, from the environment to conservation of
species, from energy management to local development and agriculture, from fun to
philanthropy, from social causes to fair trade, from road safety to education or social

inclusion, among other aspects.

Several of the references focus on social marketing relations with other areas such as
social responsibility, social entrepreneurship, societal marketing, commercial marketing,
consumption and advertising, public policy, public marketing, ecology, strategic and

corporate management, biopolitics, among others.

This INDEX will never be complete, its updating will be an ongoing task. Some
existing studies may not be included here, and new studies will always emerge. Therefore, we
call upon all the researchers involved in social marketing to assist us in the updating and
correction of this paper by communicating with the coordinators. Many thanks for your

assistance and support.

Carlos Oliveira Santos José Afonso Mazzon
International Social Marketing Association’s University of Sdo Paulo - School of
Board of Directors Economics, Business and Accounting

costerral 953@gmail.com jamazzon@usp.br
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MAIS MENSAGENS DE APOIO |
MORE MESSAGES FROM THE FIELD

«Great work.y (Grande trabalho.)
Jeff French
Professor of Social Marketing, Brighton University Business School, UK.
President, International Social Marketing Association. CEO, Strategic Social
Marketing. Lead Editor for the Palgrave Encyclopedia of Social Marketing.

«Thank you very much for all your efforts on this important resource! I will make
sure it is promoted on our website and networks.y (Muzto obrigado por todos os
vossos esforgos neste importante recurso! 1 on assegurar-me de que ele serd promovido nos
nossos website e networks.)

Nadina Luca
Lecturer in Marketing, University of York, UK. President, European Social
Marketing Association.

«Thank you for the Portuguese Index — stunning to see all the work being
done.» (Obrigado pelo Index: de Autores de 1ingna Portugnesa — ¢ impressionante ver
todo o trabalho feito.)

Christine Domegan

Senior Lecturer in Marketing, National University of Ireland, Galway,
Ireland.

«This is a fantastic resource. Thank you for sharing it with me.x» (Isto é um recurso
fantdstico. Obrigado por o partilharem conigo.)
Sharyn Rundle-Thiele
Professor, Griffith University, Australia. Editor-in-Chief, Journal of Social
Marketing. Director of Social Marketing (@ Griffith.

«Congratulations for this useful workly (Parabéns por este 7itil trabalho!)
Chahid Fourali
Course Leader, Guildhall School of Business and Law, City of London
Metropolitan University, UK. Lead Editor for the Palgrave Encyclopedia of Social
Marketing.

«F um grande projecto! Obrigado por fazer o trabalho arduols (It is a great project!
Thanks for the hard work!)
Stephan Dahl
Senior Lecturer of Marketing, University of Hull, Hull University Business
School, and Adjunct Associate Professor of Marketing, James Cook
University, Australia.



«Thanks for this effort! Really exciting to explore this snapshot of the
Portuguese-speaking social marketing communityl» (Obrigado por este contributo.
Verdadeiramente excitante, explorar esta perspectiva da comunidade do marfketing social
falante de Portugnés!)

Diogo Verissimo
Oxford Martin Fellow, University of Oxford, UK. Board Member,
International Social Marketing Association.

«How fantastic, you must be very proud! I send it to my board collegues, they
love ithy (Que fantdistico, vocés devem estar muito orgulhosos! Eu enviei-o aos meus colegas
de direcao e eles adoraram!)

Julie D. M. Huibregtsen
Advisor and trainer, Huibregtsen Sociale Marketing. Board Member,
European Social Marketing Association.

«Parabéns pelo trabalho!ll Ficou excelentex (Congratulations for this work!!! It is
excellent.)
Hamilton Carvalho
Co-founder, Asociacioén Latinoamericana de Mercadeo Social.

«This is such a cool index!!! It’s just awesome to know that so many Portuguese
speaking authors are working in Social Marketing! Keen to getting more
connected with them!y (Qune indesc coollll E dptimo saber que tantos antores falantes
do Portugués estao a trabalhar em marketing social. Ansiosa por ficar mais conectada com
eles!)

Patricia David
Research Fellow, Griffith University, Australia.

«t's an important effort to portray the work of authors from Portuguese
speaking countries. We would like to share it in the first newsletter of
LAMSO. I hope one day we can do the same with Spanish speaking authors.
Perhaps in the future, this could become a task of LAMSO, to have a virtual
database of publications in social marketing in our languages
Portuguese/Spanish. (E um esforco importante para retratar o trabalho de antores de
paises de lingua portugnesa. Gostariamos de compartilha-lo no primeiro boletim da
LAMSO. Espero que um dia possamos fazer o mesmo com antores de lingna espanhola.
Talvez no futuro isso possa se tornar uma tarefa da LAMSO, ter um banco de dados
virtual de publicagoes em marfketing social em nossos idiomas Portugnés e Espanhol.)
Nathaly Aya Pastrana
Co-founder, Asociacion Latinoamericana de Mercadeo Social.

Agradecimentos especiais | Special aknowledgments
Professor Jeff French; European Social Marketing Association;

a todos os autores incluidos neste INDEX | to all the authors included in this INDEX
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Universidade Nova de Lisboa. Pés-graduagao
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Este INDEX esta organizado por ordem alfabética

do dltimo nome do primeiro ou do tinico autor.

As numeragdes a verde sio referentes a autores relacionados com Portugal
e as vermelhas, com o Brasil

The citations in the INDEX are arranged in alphabetical order
of the main or unique author's last name.
Green numbers are related with Portugal and the red ones with Brazil

A

Abe, S. M. (2002). Programa de Marketing Social Aplicado a Implementacao do Plano
Estratégico. Monografia de Bacharelado em Administracao, Faculdade de
Economia, Administracao ¢ Contabilidade da Universidade de Sao Paulo, Sio
Paulo, SP, Brasil.
www.portalconhecimento.bt/

Agapito, D. (2017) Marketing social. Iz Ferreira, P. & Agapito, D. (eds.). Mannal
de Gestao de Marfketing: Da Teoria a A¢ao, Faro, Silabas e Desafios, 195-212.
silabas-e-desafios.pt/produto/manual-de-gestao-de-marketing-da-teoria-a-

acao/
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www.jsod-cieo.net/journal/index.php/jsod/issue/view/11/3-3-15
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Marketing. A Global Perspective, Springer, Cham, 123-132.

www.springer.com/gp/book/9783030048426
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